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Joseph Lorence Sept 24, 2026

NRECA DISTRICT 5 & 6 regional meeting in MPS

Hilton Hotel

Multiple presenters starting with Jim Mathison CEO I NRECA

This is a trying time for the electrical industry. Is NRECA for or against data centers? 75% of 
the earths population is online, 90% of the data was produced in the last 2 years, 16% of every 
hour is spent on social media. Will this trend continue to increase? Absolutely and how are we 
going to meet the demands with so much negativity being generated? The system is built to 
maximize engagement, time on platforrn, reactions, comments and shares. Research shows anger 
spreads faster than calm content, outrage spreads faster than nuance content and fear spreads 
faster than fact. The algorithm boosts content that is emotional, sensational, polarizing, and 
dynamic. Currently about 1/2 of US adults now use AI chat boxes up from 1/3 in 2024.

Another presenter addressed rising costs. As of 2026 equipment costs have increased 101%. 
Enclosures, pedestals and pads up 165%, Underground cables and accessories up 172%, Utility 
hardware up 108%, Transformers up 93%, underground conductors up74%, Overhead 
conductors up 72%, switching and protection equipment up 60%. Costs went up during Covid 
and never came down. The Federal tariffs kicked in and now there is the war in Iran that will 
continue to have effects into the future. How are these hard facts going to affect your co-op 
moving forward? How do we provide reliability when everyone is against it, but yet rely and 
depend on it. "Not in my Backyard"! 

Wednesday's presenters focused on how we as a co-op are going to address these increases that 
we will have to face. Rates are expected to increase 25%. How should we address these issues 
with member-owners? Focus less on the problem and more on the solution when your Board are 
looking at passing increases onto the membership. "We're focused on increasing efficiency, 
we're exploring options, we're working with generation partners, where possible we're working 
at extending the productive life of our equipment". These are some of the talking points to 
consider. Member-owners need to know "why should they care and what's in it for me". Data 
results show that 44% of your membership don't know they're in a co-op. The main reason for Al 
is to help.


